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Tip Clubbing

Dr. Neil McLeod, Your professional
In Print

Qld-fashioned “leads” clubs are newly in vogue, and no stunt is too silly in the

pursuit of new customers

eil Mel.eod s a Fullright
scholarn, o gradeate of Eng-
Ll s Ryyal Colke ge of Sur-
geons. a dentist with o suc-
cesyful practice. Impressive
credentials? Sure, but at
takes i Jod mowe than thad toget sheoad
these days. So D McLeod = going to pul
on w little show bélore o rowdy crowd, all
small-business folk like himacll here in
Wiest Los Angeies, He has brought 8 lew
prope: noskull, some floss, a bottle of

. Bad dentist jokes, anyone?

miouthwash. But what really gets the
crowd golng is a ditty he has peaned to
plug his skills, "I fix anvihing in the
mouth,” he braps. = Excepl feel”
Wisleomme to LeTip, a cluls for those whio
helieve the key to success is a firm hand-
shaks, a winning piteh, and & vouple of
goond business leads, Every meeting i o
carnival of capitalism. Go-getters! Self-
storters! High selnevers! Thell 1o the roar
of @ ferecious lwver! Marvel ot the pew-
cler’s glittering gold chuains! Sec the proc-

FALUL CERAN Many members joln because they hate cold-calling
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s server curiwheel across the floor! No
stunt §s too silly whien it comes o self-gmo-
mrrstim. Alier all, ihe gramd prize 8 a fsi-
Tl of pames of porential new costomers.
Just another weird fnd from the West
Coast? Not at all Leady clibi like LeTip
ure newly invogue. Mest hinve been arournisd
for decmdes, but they ame secing o sudden
surge of mierest during the hotly conspeti-
tive entreprencurial cconomy of the year
2000L Based i San Diego, LeTip is one of
the biggest cluba, with 10,000 memben in
450 chapters across the ULS. and Cranadi.
Competitor Al Lassen's Lends (Tub, a
chain basod in Carisbad, Califs has 6,500
members, up 25% simce 19%H), Busingss
MNerwork ITnmtermathonal, also based in
Southern Califomia, b another big keads
cluly, winly wosbdwiche wsmlserabips of 2500,
Meariy all clubs broast o waiting list. Choe
reason: They typecally sccept only one rep-
reseritative of a profession, to provent
sguabbling ovér leuds. The LeTip chapler
on Wall Street in New Yok City sy 1t
has more than o dozen people wating 1o
joim, despite annual dues and fees of
$1.000, But some people don'y leve a ktig
wait, berause lurnover lends (o be high.
One of every [our new membem of The
East Coast Le'l'ip clubs doops mat within
Ve Eon T, CSome peopke lve unres-
listic cxpectations,” says LeTip director
Patrick Cemey. Florists and others who
sell relatively incxpensive items tend fo get
dew business goickly a1 o kesds cluly For
prrofebodbid s sl dy scecnantants and lnw-
yers. lcods may mot pan oot for momths.
Leads clubs have specinl appeal lor
sl l-busingss ownors, partly hoecause
many mave limited resourced to put into
indvertining. And few have time for the old-
fashioped service and social clubs that
oifed the wheels of commence a genei-
tion ago. Besides, i word-cf-moath refer-
rl is known o be one of the most effec-
tive tonls for boilding a business. Anmnial
dues zre farly reasonable. ranging from
ubout $300 1o SLO00, Not surprixingly,
these clubs are most popolar with those
under constant pressure to find new cls-
tommers, =uch as real estale brokers, stock-
brokers, und insumnce salespeople. But
mmore doctom and lawwvers are joining, ro-

PHOTOHEHAPHS BY JOSEPH FLUCHING



FORTUNE SMALL BUSINESS

the new leads business. (In 1984 the
organization began accepting men,)
Toxday, her club has 400 chapters, in
Australin, Europe, and the TS,
LeTip ulwo got its aturt jn 1978
when Ken Peterson, a Milwankes
Ingurance salestman, decided some
new fuces would help his bottom
lime. “Drollars n your pocket”™ is his

and end at 8:31. Founder Peterson belicves
that discipline and structure motivate peo-
ple 1o do their best, So latecomers are
fined & doblar, ko those who (il (o moke
a scheduled presentation al n meeting are
fined S, There's a dress code. Shorts and
sanduls e pul So are tank tops. LeTip
ritay e circus, bt it's busingss attire oniy
under this big top,

Every meeting is a carnival of capitalism.
Thrill to the roar of the ferocious lawyer!
Go-getters! Self-starters! High achievers!

Marvel at the jeweler’s glitiering chains!

midtio, and apparemly his elub more
than makes good on that promise
Dentist McLeod says one-quarter
of his practice comies from referrals
he gets it the club. Stockbroker
Leanard Caotels of West Essex,
NI, mays hé joined a local TeTip
chapier to find mew chents withiout
having to muke the cold c¢ulls he

Every member gets n moment in, the
spotlight—i6 seconds—to promote his or
her biminess. So osteopith Keren Sandler
tells a joke. Carpel cloaner John Grider
gives tipy for removing: offensive adors
from carpets. D Mebeod pulls outy bar-
momiica und serenindes the crowd with a
tome from hus native Scotland. = vouwant
your teetl whien the sabnts go marching in,

LEON GASHKEVICH: No sguabblingoverfneteads  dreaded. Two of his biggest ac-  come ond see me,” be-says.

courls, chients with stock portfolios P'here are no fondmisers for disadvam-
Mecting the competitiveness of professitns — in the millions, came from LeTip leads, taged children cluttering the agenda, only
that vol oo o ago discoursgel oy Kind Far all the: tomfooiery that goes on ot getting and giving business lemds, And
of ndvertising or selfspromdlon. Nowi-  meetings, LeTip Is oddly regimented.  membery take the oblightion seriously.
duys white-collar professionals are grub- Weekly meetngs stant preciscly ot T:16 s, LeTlp clubs bive o “tip masier”™ who is re-

bing for new clients just as cagerly
an cir kibesmen are. LeTip's ros-
tzr lists not only plumbers, Inck-
amiths, bill collectors, process
servers, and massage therapists
but also psychologists, accoun-
tunis, and lawyers. Lorelle
Michaelson, o plastie surgeon
from Clifton, N1, and a LeTip
member, says, ~1his is & time-effi-
cient wiy Lo make cotitacta.”
There iz some debnte aboul
who started the first leads club,
bul rost sources point to Ali Los-
sen, & struggling single mother
with four young children (o sup-
port in Huntington Beach, Calils,
in'the 1970x. She was'selling fine
arts and Shoklee health products
1o Ty to make ends meet but
needed new customers, Discou-
mged from [oining the city’s ser-
vice chubs.-which were all mile,
she founded All Lassen’s Lends
Chub i 1978, which was just for
women. Within o lew years, it had
become so successful that Lassen
devored all her time 1o boosting
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spomsible fur keeping a log of the
leads traded ol each medilng
Leads must meet o certain stan-
dard, Members vouch that "my
business tip i5 8 COMPATY O PETson
whi I imterested in u specific ser-
vice or product and 18 expecting u
call from u LeTip member" Sluck-
ers hren’t appreciatod, LeTip me-
quires cach member 1o contribute
# minimuem of two leads o month,
Memibers who get but don't give
lewds can get the beave-ho.

Meetings may he all about
business, but friendships do
spring up, When a member of the
Muorris County, N.J; LeTip cub
died unexpectedly a few yoars
ago, he was buried by n fiellow
member. and nearly sveryone in
the club paid his or her respects,
For years he'd sold suits at o dis-
count to his fellow members—
and most of them turned up ot the
fungral wearing them. Says fu-
neral director Stephen I, Prioka:
“He would have loved that.”

BEATRIZ CORDERI: Members vouch far thalr business tips, Frrmuecs: fib_ G dhrieiss: com






	Page 1
	Page 2
	Page 3
	Page 4

